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/ Date:- 11" Mar, 2026
!,:" | RepOl’t

on date 11™ Mar, 2026 BBA(CA) Department organized Data Stroytelling for Z
FYBBA(CA) students. 20 student participated actively. Prof. A.S. Tanpure & Prof. S.U. ~
Kasabe Co-Ordinated this Activity.
Data storytelling in this context refers to the practice of converting raw metrics—like .
engagement rates, message frequency, or content reach—into compelling insights that :

| explain user behavior, highlight trends, and guide strategic decisions. ’
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overa" Result:-

pata storytelling helps uncover how People interact op 1)
messaging on WhatsApp, or engagement trends on Insta

Enhanced Decision-Making

Turning raw metrics into narratives allows businesses and or
. ° ,
choices about marketing strategies, content creation

N Identification of Trends

Stories built from data reveal emerging patterns, sy
: » Such as popular ¢
Stories) or peak times for user activity. 5 content formats (Reels,

5 Better Communication of Insights

Instead of presenting complex dashboards, storytelling makes technical data accessibl
persuasive to non-technical stakeholders. Sible and
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